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ABSTRACT

ABSTRACT

Keywords: Community Eco-tourism, Environmental Education, Service Experience Satisfaction

Introduction

With the popularization of the concept of a healthy lifestyle, leisure and outdoor activities
are gradually being valued, the global leisure tourism population is increasing, and
environmental protection is being valued. Many people choose ecological tourism. In addition
to eco-tourism, not only the conservation effect of the eco-conservation area, but also the
recreational meaning of teaching and entertainment, in addition to the benefits of eco-tourism
also bring local economic benefits. Taiwan's Kenting National Park in 2010 and actively foster
eco-tourism related training in the community, not only to maintain sustainable biodiversity,
but also to enhance local livelihoods and youth to return home boom. There are many eco-
tourism communities in Kenting, each with its own characteristics and good performance in
the reports, but these reports lack integration and rarely mention consumer satisfaction.
Therefore, this study wants to understand what causes eco-tourism to provide the best
experience satisfaction among tourists under the protection of ecology and community
building. This study wanted interviews, questionnaires, scholars, experts, service staff, and
tourists (I) Whether the tour has environmental education significance and the effect of the
leisure and entertainment of the tour (B) Satisfaction of Consumer Service Experience (3)
Make a friendly community eco-tourism checklist for the environment, service personnel and

consumers by providing feedback from service providers and consumers.
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To Establish the Community Ecotourism & Environmental education Performance checklist—A Case Study of the National

Park in Kenting

Research methods

This study collects the documents of eco-tourism and environmental education, makes
further integration, and makes a questionnaire for the experts on the Delphi method based on
Kenting's characteristics. After this Delphi expert questionnaire, the collected documents,
materials, quantitative questionnaires and semi-structured interviews were sorted out, and

then rewritten into AHP, and finally the consumers were interviewed in the field.

Result

There are 4 categories in this checklist: Environmental sustainability, Professional
Training, Customer identification and Service experience. There are 12 facets in 4 categories:
Nature and ecology, Same target, Environmental literacy, Service satisfaction, Localization,
Environmental education, Environmental issues, Eco-tourism, Tour type, Consumer emotion,
Tourism Package and Consumer behavior. The checklist may provide in the future use of

nuclear inspection.

Recommendation

Recommendationl: Use the checklist to understand the current situation of ecoOtourism.
Recommendation 2: Online and offline marketing, promotion integration.
Recommendation 3: Establish a commentator cultivation and assessment mechanism.

Recommendation 4: Integrate with tourism and schools to provide more professional tourism

tours.
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