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Promohng the Beauty of National Parks
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Sharing Thoughts on I\/\orke’ring Yushan in the New 7 Wonders of Nature Campaign

183 Text / BRIZPE Lung-sheng Chen
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EI5Z Translator / FRIEZ Shin-hong Chen

“To preserve, we must first learn to cherish.”

his is the theme of the New7Wonders of Nature worldwide
Tvoting campaign, and is similar to the operating philosophy
of the national parks in Taiwan. The Yushan National Park
Headquarters induced the people of Taiwan to participate in the
discussion and voting activities, embedding the ideas of land
conservation and environmental education in their hearts.
After a three-year, four-stage voting and reviewing process,
the new seven wonders of nature will be determined in 2011.
After 1 billion votes being cast, Yushan of Taiwan has made the
finalist list.

Worldwide Multilingual Marketing

It is difficult to maintain people's interests in an international
and lengthy campaign like the N7W of Nature, which is why
the YSNP Headquarters devised a variety of promotion and
marketing activities including producing and distributing flags,
pennants, and DVDs in 8 different languages to warm up its
participation.

To encourage more public participation, lucky draws were
held, and prize give-away quizzes were broadcast to the world
in 13 languages. Through news media and the Internet, the
involvement of Yushan in the N7W of Nature race has become
a passionate topic of concern. Debates about whether Yushan
should be listed under “Chinese Taipei” and the bundling of
Yushan and Yangtze River in the campaign have also made
Yushan more visible.

The Efforts of Individuals over Corporate
Sponsorships

As the campaign rules prohibit corporate sponsorships in all
promotional activities, YSNP Headquarters initiated the Yushan
Promotional Ambassador Project, which relied on the creativity
of the public as well as the enthusiasm of youths. Its blog
attracted 30,000 viewers in merely three months. In a 15-day
trip, the Round-Island Bicycle Tour of the Yushan Promotional
Ambassadors visited famous personalities as well as
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communities and colleges, and shared the unique scenery, ecological
environment, and cultural heritage of Yushan with the public. Touring
by bicycle is also a statement of energy saving and environmental
protection.

To encourage voting, YSNP Headquarters held an exhibition
highlighting the beauty of Yushan. Schools were encouraged to place a
link to the YSNP website on their respective homepages, and students
in remote areas have also cast their votes. Moreover, Yushan's
involvement in the campaign was referred to in the test questions of
the college entrance examination in 2009, which is a recognition of the
marketing efforts of the YSNP Headquarters.

Diverse Promotion Strategies

By combining the promotional strengths of the government and
the public, and by taking advantage of the boundless and real-time
marketing tactics of the Internet, YSNP Headquarters has successfully
brought Yushan into the final round of the race. As demonstrated by
the six months of marketing Yushan, by cultivating diverse promotion
strategies and marketing channels, the beauty of national parks can be
understood and cherished by people everywhere.

Many government publications are excellent in quality but have
difficulty finding popular appeal due to limited marketing channels.
Now, national parks are aiming to widen distribution for their
publications and films. The websites of national parks should be more
oriented toward the needs of the public. Additionally, an abundance of
park activities will certainly attract more devotees in the preservation of
precious environmental resources.

“Ecology and safety” are the two foundations upon which YSNP
Headquarters stands, while the goals it pursues are cementing the
status of Yushan as the sacred mountain of Taiwan and marketing
Yushan to the world. “Preservation is a prerequisite; marketing is for
development.” This is what the recruitment of 10 Yushan Preservation
Ambassadors and 7 Promotional Ambassadors all about. The four
visions for Yushan — Ecological Yushan; Safe Yushan; the Sacred
Mountain of Taiwan; and Internationally Renowned Mountain —
combine the ideas of preservation and marketing. Participating in the
N7W campaign helps promote the visibility of Yushan and market it
to the world. National park employees should also aptly market the
beauty of national parks so as to inspire the public to safeguard our
homeland. @

Profile of Director Lung-sheng Chen
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Since 1986, Lung-sheng Chen has served in the YSNP Headquarters as
technical specialist, chief, secretary, deputy director, and director. He has visited
dozens of national parks around the world and in the U.S. to observe and study
their operation and management. He wrote Appreciating Rocks at Yushan and
produced many award-winning ecological documentaries, including King of
the Mist —Mikado Pheasant, Fireflies, Rare Bird of Taiwan — Swinhoe's Blue
Pheasant, etc.




