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An Investigation of the Relationship between Brochure Design
and Tourist Preference and Travel Intention, with Kenting
Shuttle Bus as a Case Study
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ABSTRACT Accessible and handy, travel brochure is an important budget
advertising media in marketing strategy to introduce attractions and help tourists make
travel decisions. In a literature review, travel brochure studies mostly focus on either the
effectiveness of brochure on tourist recreational experiences, learning experiences,
travel decision-making or brochure design principles. Seldom do researches investigate
how different brochure designs influence travel intention. The purpose of this research,
therefore, is to investigate brochure design preferences and how designs influence travel
intention by taking Kenting shuttle bus as a case study. The convenience sampling
included 193 valid responses from reviewing brochures with photographic designs and
194 samples of brochures designed with illustrations. Research findings include: 1. There
was significant difference in brochure design preference and how those designs
influenced tourists’ travel intention. 2. With photographic brochures, statistics show that
“Appealing Information” and “Attractive Design” had significant influence on travel
intention. 3. With illustrative brochures, “Attractive Design” influenced travel intention
the most. Recommendations are provided accordingly in this paper: Kenting shuttle bus
brochures should adopt either illustrative designs or photographic designs with
illustration; QR-Code or APP should be printed in brochures to provide stories and
further information to encourage tourists’ travel intention.

Keywords: travel brochure, travel intention, design style
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